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The Logo

Primary Version Secondary Version

\ / Use only when the primary version does not work visually.
Single Color Version
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Rules and Guidelines
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Do not warp, skew, or alter the proportions of the logo.

Do not change the colors of the logo.
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Do not crop, cover or rotate the logo.

Do not re-arrange, separa-
te, or remove elements of
the log.
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Do not place the logo on a
background that hinders
clarity.




Llear Space and Lolor
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Primary Colors

HEX

N

CMYK
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Secondary Colors

HEX

RGB

Ix
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The 0" of the word-mark is signified as Ix.
.~ The minimum clear space around the logo

CMYK

 should be at least Ix.
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. #bdlB24 189 24 37
. #000000

203 208 253

18100 83 8

317362197

#eddanl

#eB7085

#Bchehe

135 63 8l

232 117 133

|08 108 108

1883387

466330

a0 44 44 30

All posters, banners and corporate
identity files should use the
primary and secondary colors.




Fonts and Text

Logo Font Text Font
~Ingra Bold" ~Agency FB”

Thin Thin
Light Light
Regular Reqular
Medium Bold
Bold Black

The logo font ,Ingra” can be used in posters and other  The text font , Agency FB” can be used in every text, website,
stylistic elements. It should always look nice. posters and other stylistic elements.
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